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แปรปรวนสะสมที่	 68.68	 ที่สามารถอธิบายได้	 และค่าไอเกนที่	 11.727	 8.185	 1.608	 1.456	 และ	
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Abstract





international	 tourists	who	visited	Thailand	originating	 from	seven	 regions:	 East	Asia,	




tourists	 had	 a	 slightly	 low	 level	 of	 awareness	 and	 low	 level	 of	 perception	 toward	
incident	 risks	 with	 the	 focus	 on	 overcharging	 by	 service	 provider	 attributes.	 While	
international	 tourists’	 expectation	 and	 perception	 level	 toward	 destination	 safety
measures	 were	 moderate	 and	 high	 respectively.	 The	 exploratory	 factor	 analysis	
revealed	 that	 only	 28	 important	 attributes	 were	 retained	 and	 attributed	 into	 five	
components; destination uncontrolled conditions (factor 1), destination preparedness






develop	 the	 tourism	 strategies	with	 the	 focus	 on	 key	 destination	 safety	 factors	 to	
enhance	 international	 tourists’	 safety	 confidence	 resulting	 in	 increasingly	 gaining	 a	
tourism competiveness.
Keywords: Incident risks, Destination safety measures, Destination safety
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Introduction
	 The	travel	and	tourism	 industries	have	grown	 instantly	and	shown	 important	
resilience	 worldwide	 (Crotti	 and	 Misrahi.	 2015).	 Recently,	 the	 number	 of	 tourism	
destinations	have	been	increasing	and	opening	up	for	tourism	development,	resulting
in	continuously	increasing	numbers	of	global	tourists.	Tourism	has	also	become	a	main	
mechanism in improving the society and economy. For instant, tourism has created
more	 works	 and	 new	 businesses,	 and	 upgraded	 the	 destination’s	 facilities	 and	









global	 trend,	 drives	 a	 tourism	modification	 and	 is	 a	 key	 factor	 influencing	 tourist’s	
decision	on	choosing	a	destination.	(Dwyer,	Edwards,	Mistilis,	Roman,	and	Scott,	2009).
	 Recently,	Thailand’s	safety	image	has	been	tarnished	by	various	factors.	Those	
factors	 are	 among,	 for	 example,	 political	 unrest,	 natural	 disasters,	 diseases,	 crimes	
and	 terrorism	 (Howard.	 2009)	 consequently,	 the	 amount	 of	 potential	 tourists	 have	
decreased as they have changed their destination choice to other countries and 
regions.	In	addition,	World	Economic	Forum	(2015),	ranked	Thailand’s	tourism	safety	
and	 security	 number	 132	out	 of	 141	participant	 countries.	 It	 showed	Thailand	has	
the	weakness	on	the	most	significant	factor	driving	the	tourism	industry.	ABTA	(2015)	
reported	 that	 a	majority	 of	 tourists	 still	 play	 safe	with	 their	 holiday	 or	 destination	




to	 international	 tourists	 by	 policing	 the	 strategic	 tourism	 development	 plan	 in	 its	
national	tourism	development	plan	during	year	2012-2016.	
 As safety and security issue is playing an important role to ensure a quality in 
tourism and is a key determinant in tourist’s decision to select a destination, therefore 
the	improvement	of	safety	and	security	must	be	considered	and	implemented.	Tourists
who	 perceive	 safe	 and	 secure	 destinations	 would	 feel	 confident	 to	 travel	 to	 that	
destination. In order to provide a safe and secured perception, a clear understanding 
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of	 safety	 requirements,	measures	 and	 concerns	 of	 tourists	must	 be	 noticed.	 Then	
appropriate	measurement	and	strategies	can	be	created	to	serve	tourists’	true	safety’s	




research	 focused	on	 investigating	 international	 tourists’	awareness,	expectation	and	
perception	toward	destination	incident	risks	and	destination	safety	measures	in	order	
to	find	key	destination	safety,	which	can	be	 taken	 into	 the	consideration	of	 future	
plans	or	policies	to	increase	international	tourists’	safety	confidence	in	Thailand.	
Research Objectives
 This research aimed to investigate key destination safety in order to promote 
international	tourists’	safety	confidence	in	Thailand.	The	specific	objectives	were;











security.	 Safety	 condition	 is	 more	 like	 a	 prevention	 from	 hazardous	 events,	 while	
security	condition	is	a	prevention	of	threats.	Hazard	refers	to	a	risk	which	effect	human	






of tourists from unintended incidents and tourism security as the protection from 
incidents,	where	 tourists	 act	 intentionally.	 However,	 the	use	of	 tourism	 safety	 and	
security	terms	are	often	used	interchangeably	and	it	is	pointless	to	differentiate	the	




  1.1 Tourism Incident Risks
	 	 	 As	the	terms	“safety	and	security”	in	tourism	are	interchangeable,	safety
and	 security	 incidents	 are	 denoted	 to	without	 any	 real	 distinction	 in	 the	 tourism-
related literatures; nevertheless, these incidents are different in their essences. Security
incidents	 refers	 to	 incidents	where	 tourists	 is	being	 in	danger	as	a	consequence	of	
the	 intended	actions	of	others	e.g.	war,	 terrorism,	crime,	and	political	unrest,	while	
safety	incidents	refer	to	incidents	where	tourists	accidentally	injured	without	malice	
aforethought	 (Mansfeld	 and	 Pizam.	 2006).	 In	 hospitality	 and	 tourism,	 risk	 can	 be	





  1.2 Destination Safety Measures
	 	 	 Generally,	safety	measure	refers	to	a	safety	system	or	measure	which	
is	used	to	ensure	the	reduction	or	the	protection	from	hazard	or	danger.	In	tourism	
context,	a	destination	safety	measures	may	refer	to	an	appropriate	safety	system	or	
plan	to	protect	 tourists	 from	hazard	or	 tourism	 incident	 risks	 (Robertson,	Kean	and	
Moore.	2006).	As	tourism	incident	risks	 influencing	the	destination	safety	 image	and	
tourists’	safety	results	to	a	decreasing	number	of	tourists	and	activities	at	the	destination







  1.3 Tourist Awareness, Expectation and Perception
	 	 	 1.3.1	 Tourist	Risk	Awareness
	 	 	 	 Tourist	risk	awareness	may	refers	to	tourist’s	concern,	consideration
and	response	to	uncertain	situation	or	chosen	destination	(Milman	and	Pizam.	1995).	
Since	 risk	 awareness	 relates	 to	 a	 chosen	 destination,	 it	 illustrates	 that	 tourist	 risk	
awareness	is	an	important	variable	to	the	destination	image.	It	also	implies	that	incident
risk	 awareness	 may	 jeopardize	 tourist’s	 safety	 confidence	 toward	 the	 choosing	
destination.	However,	one	destination	may	contain	various	images	depending	on	tourist
characteristic	(Fakeye	and	Crompton,	1991)	
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	 	 	 1.3.2	 Tourist	Expectation







satisfaction	 level	 at	 the	 chosen	 destination	 was	 depended	 on	 the	 attributes	 of	
destination they perceived. Therefore, the assessment of tourist’s perception and 
their	prior	expectation	is	a	measurement	of	tourist’s	satisfaction	whether	it	satisfies	or	
dissatisfies	them	(Tribe	and	Snaith.	1998)	
	 	 	 1.3.3	 Tourist	Perception
	 	 	 	 With	 respect	 to	 tourism,	 tourist	 perception	 is	 characterized	










So	 it	may	conclude	 that	 if	 the	destinations	are	being	compared	and	 their	benefits	
is	similarly	provided,	the	less	expensive	or	safer	destination	is	tended	to	be	chosen	
(Sönmez	and	Graefe.	1998).	
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Conceptual Research Framework
Figure 1 Conceptual Research Framework
Research Methodology
 1. Population and Sameple Size
	 	 This	 study	 is	 an	 applied	 research	which	 employs	 a	 quantitative	 research	
methodology.	The	target	population	was	international	tourists,	who	visited	Thailand,	
originated	 from	7	 regions:	 East	 Asia,	 South	Asia,	Middle	 East,	Oceania,	 Europe,	 The	




error	 of	 5	 percent.	 Then	 a	 cluster	 sampling	 technique	 was	 applied	 to	 divide	 the	
targeted	 population	 into	 regions.	 Lastly,	 a	 quota	 sampling	 technique	was	 used	 to	
ensure	the	appropriation	of	the	target	population.	However,	the	calculation	of	sample	
size	showed	that	some	regions	had	their	sample	sizes	less	than	30.	As	sample	size	




 2.  Research Tool
	 	 The	 main	 research	 tool	 for	 this	 study	 was	 a	 questionnaire	 which	 newly	
developed	 from	 literature	 review	and	 related	 researches.	 It	 consisted	of	4	parts	of	
open-end	and	close-end	questions	as	 follows;	part	1	tourist’s	demographic	 factors,	
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tourist	behavior	 and	 travel	 experience,	part	 2	 tourist’s	 risk	profile,	part	 3	 tourist’	 s	
awareness	and	perception	toward	incident	risks	and	part	4	tourist’s	expectation	and	







	 	 The	assessment	of	 the	questionnaire	was	performed	to	ensure	 its	quality	
and	accurate	data	through	content	validity	and	reliability.	Content	validity	demonstrates
that	the	measure	consistently	and	completely	represents	the	concept	being	measured







0.965,	derived	 from	30	sets	of	 try	out	questionnaires	 that	distributed	 to	non-target	
population.	Furthermore,	to	guarantee	the	quality	of	measurement	variables,	internal	
consistency	reliability	of	variables	was	tested	through	coefficient	alphas	and	item-total	
correlations.	The	 test	determined	whether	 the	measurement	variables	used	 in	 this	
study	were	 suitable/purified	 for	 further	 analysis	 or	 should	be	 removed.	 Coefficient	
alphas	value	of	0.70	was	applied	to	all	variables	as	a	cut-off	value	while	0.50	was	
used	in	the	item-total	correlation	cut-off	value.	Incident	risks	variables;	a	total	of	18	
measurement	 variables,	 and	 destination	 safety	 measure	 variables;	 a	 total	 of	 17	
measurement	variables,	were	examined	for	 internal	consistency.	The	test	 result	 for	
incident	risks	showed	that	Cronbach’s	coefficient	alpha	was	0.954	and	the	corrected




consistency	 reliability	 test,	 all	 35	measurement	 variables	 were	 suitable	 for	 further	
analysis	as	all	variables	exceeded	the	cut-off	values.	It	indicated	that	this	questionnaire
was	reliable	and	suitable	for	conducting	a	data	collection.	
วารสารสังคมศาสตร์ มหาวิทยาลัยศรีนครินทรวิโรฒ ปีที่ 23 ฉบับที่ 1 (มกราคม-มิถุนายน 2563)
47
Research Result and Discussion




 1. The Analysis of Awareness and Perception toward Incident Risks
  1.1. Level of International Tourists’ Awareness toward Incident Risks














  1.2 Level of International Tourists’ Perception toward Incident Risks












instance,	male	 tourists	 had	 higher	 risk	 profile	 than	 female	 tourists	 as	 same	 as	 the	
tourists	 from	 the	 Americas	 had	 higher	 risk	 profile	 than	 tourists	 from	other	 regions.	
Supporting	by	Lepp	and	Gibson	(2003)	who	suggested	that	demographic	factors,	travel	
companion	and	travel	experience	are	key	factors	affecting	tourist’s	perception.
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 2. The Analysis of Expectation and Perception Toward Destination Safety 
Measures
  2.1 Level of International Tourists’ Expectation toward Destination 
Safety Measures












that destination provided to tourists for ensuring the protection from the event of 
danger	(Robertson,	Kean	and	Moore.	2006)
  2.2 Level of International Tourists’ Perception toward Destination Safety 
Measures
   The result revealed that the mean score of overall level of international 
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 3. The Result of Exploratory Factor Analysis Underlying Dimensions of 










	 	 The	 factor	 analysis	 of	 measured	 35	 variables	 were	 attributed	 into	 five	
components	and	cumulative	percentage	of	variance	is	clarified	at	68.67%.	The	criteria	
for	determining	 the	number	of	appropriate	variables	 for	 further	analysis	must	have	
value	of	factor	 loadings	more	than	0.55	suggested	by	Tabachnick	and	Fidell	 (2007),	
communalities	more	than	0.50,	Eigen	values	greater	than	1,	and	cumulative	percentage








	 	 The	 test	 of	 anti-image	 correlation	 coefficients	 for	 all	measured	 variables,	
which	identify	the	sampling	suitability,	showed	that	all	measured	variables	had	values	
of	anti-image	correlation	coefficient	greater	than	a	threshold	value	of	0.50.	However,	




highest	 values	of	 tourists’	 awareness	 and	perception	 at	 3.71	 and	4.37	 respectively
while	paired-t	test	analysis	result	which	demonstrated	the	differences	was	significant.
Therefore,	 this	 factor	 should	 be	 retained	 for	 further	 analysis	 and	 kept	 as	 one	 of	
important	component.	 In	conclusion,	the	five	factors	underlying	tourists’	awareness	
and	 expectation	 of	 incident	 risks	 and	 destination	 safety	 measures	 attributes	 were	
destination uncontrolled conditions (factor 1), destination preparedness measures 
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(factor	 2),	 destination	prevention	measures	 (factor	 3),	 destination	 civil	 and	political	
conditions	(factor	4),	and	destination	crime	(factor	5)	and	named	as	Key	Destination	
Safety.
Table 1: The Exploratory Factor Analysis
           Factor Loading                                    Items
 Factor 1: Destination Uncontrolled Conditions
	 Percentage	of	variance	 .807	 Unhygienic	food	
	 explained	=	33.50	 .802	 Unhygienic	drinking	water
	 Eigen	value	=	11.727	 .800	 Harmful	side	effects/death	as	of	wrong	medication	from	the	
   medical center
	 	 .791	 Local	infectious	diseases
	 	 .778	 Transportation	accidents
	 	 .768	 Receiving	air/water/noise	pollutions
	 	 .764	 Poor	weather	conditions
	 	 .730	 Accommodation	fire	accidents
	 	 .729	 Severe	natural	disasters
	 	 .714	 Losing	contact	as	of	telecommunication	network	failure
 Factor 2: Destination Preparedness Measures
	 Percentage	of	variance	 .828	 Presence	of	emergency	and	evacuation	plans	for	tourists
	 explained	=	23.39	 .825	 Presence	of	tourist	assistance	center	in	the	event	of	emergency
	 Eigen	value	=	8.185	 .821	 Presence	of	on-site	first	aid	facilities	for	tourists	
	 	 .810	 Availability	of	mobilizing	emergency	personnel	
	 	 .807	 Presence	of	pre-designated	emergency	shelters	
	 	 .801	 Presence	of	emergency	equipment	
	 	 .769	 Presence	of	safety	warning	sign/symbol	of	a	potentially	life	
   threatening
	 	 .768	 Presence	of	emergency	warning	systems/triggers	
	 	 .713	 Presence	of	emergency	exit,	emergency/escape	route,	fire	exit
 Factor 3: Destination Prevention Measures 
	 Percentage	of	variance	 .760	 Presence	of	tourist	police	unit	at	the	destinations	or	attractions
	 explained	=	4.59	 .743	 Presence	of	good	security	practices	at	tourist	accommodation	
	 Eigen	value	=	1.608	 .702	 Presence	of	good	security	practices	at	tourist	transport	points	
	 	 .695	 Presence	of	good-conditioned	and	safe	infrastructure
	 	 .595	 Availability	of	up-to-date	safety	travel	guidance	
 Factor 4: Destination Civil and Political Conditions 
	 Percentage	of	variance	 .780	 Political	instability
	 explained		=	4.16	 .754	 Local	violence
	 Eigen	value	=	1.456	 .751	 Unsafe/unsecured	situations
 Factor 5: Destination Crime 
	 Percentage	of	variance	 .670	 Overcharging	by	service	providers
	 explained	=	3.03	
	 Eigen	value	=	1.062	 	
 Cumulative Percentage of Variance at 68.68   




	 1.	 Related	personnel,	organizations	and	stakeholders	 in	tourism	industry	can	
apply	the	findings	of	this	study	to	their	strategies	to	enhance	their	competiveness.	In	
details, the focus on factors that international tourists give an importance is necessity. 
	 	 1.1	 Tourist	police	unit	might	implement	a	tourist	safety	plan	which	concentrating
Destination	Crime	as	its	first	priority	due	to	a	high	level	of	awareness	and	perception	
of	 this	 factor.	 It	 implied	that	 tourists	concerns	about	 this	matter	when	deciding	on	
choosing a destination.
	 	 1.2	 Tourism	related	government	sectors	should	initiative	and	concentrate	
on	the	factors	that	tourists	had	high	level	of	awareness	and	expectation	e.g.	presence	
of	on-site	first	aid	facilities	for	tourists,	when	formulating	tourism	strategies	for	Thailand.	
	 	 1.3	 Tourism	 stakeholders	 or	 service	 providers	 should	 set	 a	 reasonable	
and	suitable	price	regarding	their	tourism	products	and	services	in	order	to	avoid	the	
overcharging	price.	While	the	related	government	sectors	should	monitor	the	stakeholders
and providers regularly. 
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